










National Public Television 
Sponsorship Opportunity 

The L.A. Holiday Celebration, the nation’s 
largest multi-cultural family-friendly holi-
day extravaganza and 2009 nominee for a 
Los Angeles Emmy Award, returns to pub-
lic television to mark its 51st Anniversary 
with hundreds of musicians and dancers 
performing at the famed Dorothy Chandler 
Pavilion at the Music Center in Los Ange-
les on Christmas Eve.  
 
Viewers will be entertained with a kaleido-
scope of seasonal traditions from across the 
country and around the world, including 
such musical styles as gospel and classical 
choral music, Mariachi and Latino Rock, 
European and African Folk, ballet and Hip 
Hop dance with performances from Brazil, 
Asia, and the Middle East — all showcased 
in a universally appealing spectacular event 
that fuses traditional holiday music and 
dance with a global perspective. 

Sponsorship Benefits 

On-Air 

• One-hour Holiday National Special and Three-hour Southern CA Regional Special 
• Airing December 2010 (Nationally) / December 2009 (Regional) 
• Two :15 sponsor messages (open and close) for the national broadcast 
• Three :15 messages (open, middle, close) for the regional broadcast 
• 4 releases over 3 years 
• Category exclusivity in an uncluttered environment 
 

Off-Air 

• Online: Sponsor logo on social networking site Facebook and credit on e-blasts 
• Print: Acknowledgement of Major Sponsors in promotions, postcards and flyers 
• Press Kits: Sponsor credit distributed to national and local media outlets 
• Home Video/DVD: Sponsor logo on packaging with sponsor message embedded within con-

tent, and copies available for client distribution 
• Grassroots Outreach: Opportunity for sponsor presence via signage and booth at event, in-

cluding credit on the Jumbotron—in the Music Center’s Plaza— and on the Ford Amphithea-
ter's electronic LED sign located in the Hollywood Hills off the 101 Freeway that reaches 
1.9M people each week 

• Event Hospitality: Opportunity for VIP Reception prior or post the LIVE event 



Projected Audience Delivery 
 

Primary Demographics: Adults 35+ 
•  80% U.S. TV Household Coverage 
•  0.9 HH rating per broadcast 
• 108,000 total viewers per broadcast 
 
Source: Average rating based on 2008 L.A. Holiday 
Celebration. Nielsen Media Research 2009. 

About the Event 
 

L.A. Holiday Celebration is produced by the Los 
Angeles County Arts Commission, which fosters 
excellence, diversity, vitality, understanding and ac-
cessibility of the arts in Los Angeles County. 
 

Continuing its tradition of being a free event, 
the event is seen by an audience of thousands 
who line up to see the extravaganza live. (The 
national broadcast is a one-hour version of the 
LIVE event.) The following are highlights from 
2009: 
 

• Fourteen broadcasts of the national show aired in 
seven of the nation’s top ten markets, including 
New York, Los Angeles, Philadelphia, San Fran-
cisco-Oakland, Boston, Washington D.C., and 
Houston 

• 65% of PBS member stations broadcast the pro-
gram, representing 78% of the national broadcast 
market  

• The national broadcast is consistently carried by 
over 200 stations and aired nearly 530 times 
across the country in 2009  

• The national broadcast was also aired on the 
American Forces Network, reaching approxi-
mately 1 million armed forces members in 175 
countries and U.S. territories around the world.    

• The local broadcast was streamed live on the 
Web for the first time in 2009 and was viewed in 
80 countries. A host of social media outreach 
strategies was integrated with this live Web pres-
ence including live audience polling via Face-
book and Twitter, and the display of theater and 
television audience “tweets” onscreen through-
out the live program.  

FOR SPONSORSHIP INFORMATION, PLEASE CONTACT: 
Adam Davis 
Managing Director of Productions 
Los Angeles County Arts Commission 
P: 323-856-5792 
E: adavis@arts.lacounty.gov 

L.A. Holiday Celebration is a production of the Los Angeles County Arts Commission 
in association with KCET. 


